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Annexe B 
EUROPEAN WATER LABEL – PRODUCT REGISTRATIONS 

The following section concentrates on these areas as they 

represent the bulk of product registrations on the Scheme: 

 TAPS Litres per minute   Product registrations 
o Less than 6     1213 
o 6-8 litres     219  
o 8-10 litres     404 
o 10-13 litres     39 
o More than 13 litres   274 

 

The basin tap category depicts that 180 individual product registrations deliver less than 3 litres per 

minute, a clear indication that the Industry is moving technologically forward with the introduction of 

advanced product that use less natural resource in their ‘in use’ phase. 

 

KITCHEN TAPS are a separate category within the Scheme criteria and as such there are currently 382 

products registered across the 5 grades 

o Less than 6 litres   87 
o 6-8 litres    45 
o 8-10 litres    80 
o 10-13 litres    19 
o More than 13 litres   123 

 

It is interesting to note that 63% of tap registrations under the Kitchen Tap category are below 10 

litres per minute.  Of the 124 product registrations that are above 13 litres per minute 48% are less 

than 20 litres per minute.  As kitchen sinks are deemed vessel filling and therefore must deliver 

adequate water to not disadvantage the consumer, it is encouraging that majority of products 

registered deliver less than 13 litres per minute. 

 

 SHOWER VALVES 
 Litres per minute   Product registrations 
o No more than 6 litres   205 
o 6-8 litres    157 
o 8-10 litres    75 
o 10-13 litres    125 
o More than 13 litres   542 

 

The latest Euro Stat shows that there are 510 million people living within the EU28 region, each one 

having a different and subjective approach to showering and bathing.  Showering experience is also 

dependent on pressure and again across EU28 there is a wide variety of water pressures, UK territory 

is well known for a low pressure, albeit the market is moving slowly to a high pressure system due to 

the consumer change to combi boilers. 



Currently registered on the Scheme within the grade ‘more than 13 litres’ of the 542 registered 

products 74% deliver less than 20 litres of water per minute.  Manufacturers are conscientious that 

the consumer demands good performance and are working tirelessly to introduce high performance 

product that use less natural resource.  They are also aware that across EU28 consumer attitudes and 

use pattern differ, therefore choice is paramount to maintaining good markets for the manufacturing 

base.  The Labelling Scheme shows how the market is changing.  

 

SHOWER HANDSETS 

Showers are sold throughout the different market channels in varying ways.  Showers are made up of 

three components; a valve, a hose and a head (often called a shower handset). To enable the 

consumer to understand the water delivery, without too much confusion, and as shower handsets are 

a major element of the refurbishment market, the Scheme accommodates labelling on shower 

handsets under the same conditions as shower valves. 

 

o No more than 6 litres    70 
o 6-8 litres     99 
o 8-10 litres     170 
o 10-13 litres     79 
o More than 13 litres    146 

 

Of the 564 products registered 75% are less than 13 litres per minute. 

 

 WC’S 
 

Toilets sold across EU28 differ dependent on the market.  Within the mainland European market 

toilets are sold in separate units, very often with the merchant and retailer combining to make a WC 

suite.  In the UK market WC’s are only sold as a complete unit.  The Scheme has embraced these 

nuances.  

Litres per effective flush    Product registrations 
o No more than 3.5 litres    201 
o 3.5/4.5 litres     507 
o 4.5/5.5 litres     82 

 

During the early part of 2015, FECS members agreed the revised criteria for WC’s across the whole of 

EU28 and class 1 pans and independent flushing systems.  Registered brands are now working towards 

registering their products with commitment received these will be registered before the end of 2015. 

 

 

 

 



FLUSHING CISTERNS 

A total of 553 product registrations have been placed on the Scheme for flushing cisterns.  The 

grades are the same as WC’s and over the course of 2015 registrations will increase as the major 

ceramic manufacturers place product on the Scheme. 

o Litres per effective flush    Product registrations 
o No more than 3.5 litres    24 
o 3.5/4.5 litres     368 
o 4.5/5.5 litres     161     

 

As already identified there are in total 13 categories of water using bathroom products embraced by 

the Scheme.  A further 1,500 products are registered across, electric showers, baths, urinal 

controllers, supply line flow regulators and replacement flushing devices. 
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GROWTH OF THE EUROPEAN WATER LABEL 

The European Water Label was first introduced in September 2007.  The first company on the 

Scheme was Lecico UK and during the next 12 months slowly grew.  The following offers an insight 

into the growth and development of the Scheme during the last 8 years. 

 

    PRODUCT    COMPANY 

    REGISTRATIONS    REGISTRATIONS 

2008     800     18 

2009     1069     22 

2010     1288     23 

2011     1904     29 

2012     2343     39 

2013     3600     50 

2014     7350     73 

2015     8300     92 

 

Over the last 8 years, 1,000 products have been removed from the Scheme as they are no longer 

available in the market place. 

 

 

 

0

2000

4000

6000

8000

10000

12000

14000

Jan -
Dec

2008

Jan -
Dec

2009

Jan -
Dec

2010

Jan -
Dec

2011

Jan -
Dec

2012

Jan -
Dec

2013

Jan -
Mar
2014

Apr -
Jun

2014

Jul -
Sept
2014

Oct -
Dec

2014

Jan -
Mar
2015

Apr -
Dec

2015

Forecasted Growth of the Water Label

Actual
Growth of the
Water Label

Forecasted
Growth of the
Water Label



 

  

Forecasted 

growth of 

water Label 

 

Actual Growth 

of Water Label 

 

0

10

20

30

40

50

60

70

80

90

100

110

Li
st

e
d

 C
o

m
p

an
ie

s

Year registered

Growth of the Water Label
Brands registered 

Forcasted growth 

of the Water Label 

 

Actual growth of 

the Water Label 



3 Year Forecast 

The staff costs do not take into account the work undertaken by the BMA/EWL Directors in progressing the Scheme, 

developing partnerships, and encouraging greater uptake across the EU. Additional marketing costs are undertaken 

by the BMA and not crossed charged 

Figures are in £ sterling 

 Actual Budget Budget Budget 

 2014 2015 2016 2017 

INCOME     

     

UK     

Water Label Registration (Companies) 71,000 75,000 80,000 80,000 

Water Label Registration (Retailers/Merchants) 15,000 20,000 30,000 30,000 

     

Sub Total 86,000 95,000 110,000 110,000 

     

Europe     

Water Label Registration (Companies) 21,000 40,000 60,000 65,000 

Water Label Registration (Retailers/Merchants) 0 20,000 25,000 30,000 

Sub Total 21,000 60,000 85,000 95,000 

     

Agent Fee  5,000 10,000 15,000 

     

Other Countries     

Water Label Registration (Companies)  20,000 30,000 35,000 

Sub Total 13,000 20,000 30,000 35,000 

     

Other income  7,000   

     

TOTAL INCOME 99,000 187,000 235,000 255,000 

     

EXPENDITURE     

     

Administration     

Staff 52,000 58,000 100,000 110,000 

Office Equipment & Stationery 1,233 2,000 3,000 1,000 

Postage 393 1,000 1,000 1,000 

Office Overheads 27,500 30,000 30,000 30,000 

Accounts/Legal 7,232 4,000 5,000 5,000 

Sundries 40 50 50 50 

     

Sub Total 88,398 95,050 139,050 147,050 

     

Activity     

Meeting/Travel 5,639 12,000 15,000 15,000 

Marketing 15,172 7,500 20,000 25,000 

Web Enhancements/Hosting 4,335 5,000 10,000 5,000 

Exhibitions 5,519 15,000 7,500 15,000 

Product Testing/Audit 342 1,000 2,500 3,000 

Association Membership  0 10,000 10,000 

Research, Verification and Reports  17,500 20,000 25,000 

     

Sub Total 31,007 58,000 85,000 98,000 

     

TOTAL EXPENDITURE 119,405 153,050 224,050 245,050 

     

Taxation 0 0 0.00 0 

     

Surplus/Deficit -20,405.00 33,950.00 10,950.00 9,950 



Annexe C – Label in use 

Laufen Brochure & Website Screenshot 

 



 
 

  



 

 

 

 

 

 

 

 



Roca Brochure & Website Screenshot 

 

 

 



 

  



Twyford Bathrooms Brochure 

 



 

 



Packaging on Alterna by Saint Gobain 

 

 



  



Hansgrohe Showroom  

 

 

  



B&Q Website 

  



 

  



 

  



The Label at ISH 



 

  



Advertising and marketing 

 

 



 

 



 

 



 



 


